
WEBINAR:

2020 Trends in Ambassador Fundraising
With Kelly Velasquez-Hague from OneCause



●The New Language of Fundraising 
Webinar

What is Your Vision of a Board Fully
Involved in Fundraising?

A Big Thank You to Our Survey Sponsors
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• Anonymously surveyed 640 nonprofit stakeholders in Nov-Dec 2019

• Majority of orgs had a board size of <20 members (89%)

• Most <$500,000 annual budget (53%), evenly split in larger categories

• Respondents were board members (30%), board chairs (20%), nonprofit staff 
(38%), consultants (3%), and “Other” (8%)

• Survey was voluntary on Survey Monkey, distributed digitally through social 
media, sponsor communications, and word-of-mouth

Overview of the 2nd Annual Board Engagement 
Survey by Boardable



●The New Language of Fundraising 
Webinar

What is Your Vision of a Board Fully
Involved in Fundraising?

What do you feel is your weakest area 
of board engagement?
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Board involvement in fundraising is still a big challenge
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Board involvement in fundraising is still a big challenge
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Leveraging Ambassadors to 
Grow Fundraising & Events

T O P  T R E N D S



Session Hosts

Kelly Velasquez-Hague
VP Content Marketing & Engagement

OneCause

Caroline Hoy
Content Marketing Manager

Boardable



TRADITIONAL EVENTS
limited channel fundraising



NEW TAKE
engage pre-event with social fundraising



Changing Supporter Expectations

EASE

MISSION/IMPACT
SOCIAL 

CONNECTION

SUPPORTER 
ENGAGEMENT

64% say ease of donation 
was a major motivator to giving 

68% say favorable giving 
experience will motivate them to 
give again 

59% say understanding the 
impact of their donation was a 
major motivator

#1 way donors find out 
about giving opportunities 



Social donors are 25% of the US 
adult population.
+/- 58M potential donors

OneCause Social Donor Study



Importance of Social Influence



New Trend: Ambassadors

• Loyal supporters turned active 
fundraisers through social

• Active in event promotion 
driving awareness, ticket sales, 
and/or pre-event donations.
• Board members
• Top Donors 
• Volunteers
• Table Captains
• Alumni



PRE-EVENT IN-EVENT POST-EVENT

Building 
Awareness

Engaging 
Ambassadors

Launch 
Campaign

Programming

Social Feeds

Recognition & 
Results

Capture the 
“After Glow”

Final Fundraising 
Push



Social. Mobile. Fun!

Ambassador
Fundraising 

In Action



SHOP .SELL .STRUT .

Morgan Marie 
Michael
Foundation



The Ambassadors



SHOP .SELL .STRUT .

THE 
EVENT



Event Night

• Fashion Show
• Silent Auction
• Live Performances
• Vendor Tables
• Ambassador Recognition 

Ceremony 



Recipe for Success

• Communication

• Prizes

• Milestones & Badges

• Wrap Around Events

• Giving Days & Company Matches

• Ambassador Events

• Ambassador Celebration



Collective raised by Ambassadors: $11,293
Average raise per Ambassador: $858

New corporate sponsors: 4

Total raised for the event: 
$25,472

41% increase in 
event attendance

83% increase in 
total event proceeds

286% Increase 
Ambassador participation

The Results



BLACK &  WHITE  BALL

ALAMANCE
CHARITABLE
FOUNDATION



The Ambassadors



Promote
Ambassadors



Wrap Around Events

• Ambassadors hosted events

• Expanded social networks 

• Connected new donors to cause

• Fundraising prior to event

• Promoted ticket sales



Competition & Recognition

• Leaderboards

• Built-in recognition

• Milestone communications

• Rewards &Badges

• Build & Sustain momentum



BLACK & WHITE  GALA

THE 
EVENT



TRUE-BLUE  GALA

DES MOINES 
CHRISTIAN 
SCHOOL



The Ambassadors



About the Event
TRUE BLUE  GALA

THE 
EVENT



Event Night
• Opening: Announce Results of 

Ambassador Fundraising

• Event Night Giving:

• Silent Auction

• Live Auction

• Heads or Tails 

• Closed: Fund-a-Need 



Recipe for Success

• Theme:  ALL IN
• Connection to the mission
• Investing in software - Peer to 

Peer and mobile bidding
• Choosing the right 

ambassadors
• Ambassador fundraising timing 

(30 day challenge)
• Matching gifts



The Results

Ambassadors raised: approx $65,000
Matching funds: $40,000

Total raised in 30 days: $105,000
Average raised per couple $21,600

Total raised for event: $405,000

Increased 
Awareness & 
Engagement

Surpassed total 
event goal by 

62%



OUT OF  THE  BLUE

SHEDD
AUXILIARY 
BOARD



The Ambassadors



Recipe for Success

• Board member focus
• Give & Get rewards
• Social media toolkit
• Personal mission statements
• Video and imagery with cause 

at the center
• Variety of rewards (social 

reach & money raised)



The Results

Ambassadors raised: approx $31,276
104% to goal

324 social donors
220 donations

Increased 
Awareness & 
Engagement

Increased Engagement 

61 Ambassadors



• Design a Program Right for You
• Choose the Right Technology 
• Choose the Right Ambassadors
• Endear, Empower & Mentor 
• Build a Tradition

Ambassador Fundraising
B E S T  P R A C T I C E S



Questions?



February 19 at 2PM ET: 
Kim Donahue

• ”Advanced Meeting Engagement: How to 
Conduct the Best Board Meetings Ever”

• Learn how to make your next board meeting 
the most productive one yet

• Tips and tricks for problem board members, 
seat fillers, and babblers

• Proven ways to increase results between 
meetings

Kim Donahue,
Nonprofit Board Expert

Coming Up Next at 
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Q & A Time
Please enter questions and comments in the chat area. We will 

address as many as possible and summarize answers in the 
slide deck.
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Thank you for joining us!
Watch for a replay email soon.

Visit us at www.boardable.com


